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PUBLIC NUISANCE, CRIME & DISORDER: Intensive marketing to RACES in residential area - I 
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PUBLIC NUISANCE, CRIME & DISORDER: Intensive marketing to RACES in residential area - II 
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PUBLIC NUISANCE, CRIME & DISORDER: Intensive marketing to RACES in residential area - III 

  = race days. 50% - 150% Price increase for race calendar, but not other York events. 
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PUBLIC NUISANCE, CRIME & DISORDER: Aggressive and indiscriminate advertising appealing to adult 

drinking weekend party groups 

Irresponsible pricing policies (complementary 

alcohol) 

This post gained 1063 untargeted responses, 

including the “girls weekend” response highlighted. 
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PUBLIC NUISANCE: intensive use of outside area, no noise testing I 

No assessment of risk of elevated noise levels due to outside drinking 
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PUBLIC NUISANCE: intensive use of community amenities - I 

PUBLIC NUISANCE: 

advertising to 

members of public, 

“Two hour free 

parking”  

This is the 2 hour 

zone on Watson 

Street.  

Used by deliveries 

to the Volunteer 

Arms and Holgate 

Bridge store  

Shared resource for 

the St Pauls Church 

community and 

wider community of 

St Pauls.  

The sole section of 

non-residents 

parking in St Pauls, 

with parking for 7 

vehicles.  

  


